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1. How have conceptions of media audience changed with the advent of the Information Economy? Identify at least one major point of distinction between mass media audiences and ICT audiences 
It is obvious that the advent of the new technology or information economy has transformed and changed the media consumption. The advent of information economy has affected the circulation of mass media such as newspapers because people can access the same information and even more through their personal gadgets such as mobile phones, iPads, computers, and tablets (Salman et al., 2011). Today, there are online newspapers and readers can find the information online. Since almost everyone has access to phones or either of the gadgets as mentioned above, information access has become a simple thing to them. 
The consumption of mass media has significantly been depreciated through the emergence of the information economy. The number of audience of mass media has reduced since many people do not see the need to buy newspapers when they can access the information through their electronic gadgets. One major point of distinction between mass media audience and ICT audiences involves medium of communication. Information communication technology (ICT) has expanded the boundaries of its audiences’ social circles in which it changes the way the audience perceives and interact with each other. 
For mass media such s Television, radios or newspapers, there is one-way medium. However, today, mass media has also started to use ICT such as social media platforms to achieve two-way medium of communication, which ICT provides. Through tweets, text or even calls, mass media can communicate and get feedback from the audience. However, mass media on its own does not provide a two-way medium of communication, which provides its distinction with ICT.  
2. Identify at least two ways the liberatory potential of the internet has been framed within academic, popular, and tech industrial discourse. Be sure to cite examples of each argument.
The internet is believed to possess some critical liberatory features that can assist in improving different sectors. One way that the liberatory potential of the internet has been framed with academic, popular and industrial discourse is the accessibility of information. Within the academic sector, people are able to access information faster and more efficiently. Many schools have set up computer laboratory equipped with the internet to enable their students to access information. For example, during research, students can search for online academic materials at the comfort of their homes or classes for those who have computers or even through their phones. 
Within popular, the internet provides people with news platforms where they can access news and other information wherever they are. Within the industrial discourse, the internet is perceived as a key enabler of business success. Another way that the liberatory feature of the internet has been framed includes enhanced communication. The internet has become a solution to communication challenges that many organizations face. 
Within the academic context, the internet provides an easy platform for teachers to communicate with their students through emails and video calls. Within the popular, people rely on social media platforms such as Facebook, Twitter, and WhatsApp to communicate and share information with their loved ones and friends. Within the industry discourse, the internet has helped to improve communication within departments. Today, the internet allows departments within the organization to share information or files that could have required someone to walk to the offices to share the information. 
3. Sherry Turkle distinguishes between two “aesthetics” that have been foundational to the era of personal computing. Give two recent examples of developments within personal computing that fit within her framework of the “modernist computational aesthetic” vs. the “postmodern aesthetic of complexity and decentering.”
Turkle’s two aesthetics, modernist and postmodern views examine how the interactive and reactive computers affect the relationship between people and computers. From the modernist point of view, Turkle believed that the meaning of the companionship of the computer structures. Turkle looks for meaning on both surface and the underlying structures that causes that surface of the computer to function. In this case, Turkle believed that the significance of a computer, cyberspace and internet communications is based on the physical structure of the computer as well as the codes that make it function (Turkle, 1995). 
Some of the modernist personal computers that fit within the Turkle’s description today include the IBM’s personal computers where the user has the ability to modify its hardware as well the operating system. IBM's PC is easy for use, and the user can command the computer to what he or she wants. On the other hand, the postmodern aesthetic view looks at how the computer works as an interactive way. 
Unlike in the modernist view where Turkle argued that the computer is machinery that works with different parts, the postmodernist view looks at the computer as a friendly way that the user can communicate within the interactive way. One of the developments of a personal computer that fits the postmodernist view is Macintosh, which has a simple and friendly user interface. Based on Turkle’s explanation, the inside of the computer of both in terms of hardware and software becomes irrelevant. With Macintosh personal computer, it is easy for the user to experiment in a safe environment because it encourages interactive companionship through playful exploration. 
4. Using at least two of the class readings, explain why algorithms have been identified as having an important role in the production and consumption of media.
With the development of technology, the media continues to experience a wide range of transformations. One of the transformations currently witnessed in the media is the increasing reliance on the algorithms and the role it plays on the production and consumption of media content. According to Napoli (2014), algorithms in the media help in navigating the complex environment characterized by the fragmented and empowered audience, the growing array of technologies and the increasing usage of big data in organizations. 
One of the key ways that algorithms are used in the media today is to determine the demand of the media consumption. Napoli (2014) explains that some media organizations use predictive software like Epagogix which involves an algorithm that determines or predicts the success of the media content in the market based on the key elements such as the plot of the film, scripts, and content. Companies like Netflix relies on the results that are obtained from the Epagogix software to predict the level of success of the film they produce. 
Secondly, the algorithm plays a critical role in content creation. According to Napoli (2014), the algorithm in media production and consumption is currently going beyond prediction. Today, the use of an algorithm has extended to the realm of media content creation. Despite the criticism and concerns that algorithms have eliminated the human expertise in media content production, Napoli (2014) explains that the algorithms are human creations. Therefore, there is no way that the algorithms are eliminating the human contribution in creating media content. The issue is that the human contribution is changing from direct to indirect participation. Algorithms in content creation are used to compose music and poetry as well as online content creation like automatically generated tweets. 
5. The avatar has been a recurrent theme throughout the class. Using examples, identify two distinct ways in which this influential concept has been used to describe cyberspace
Avatars have been used in cyberspace due to their potential abilities to become successful. This is because they provide customers with different psychological benefits. One way that avatars are used to describe cyberspace include through anonymous personalization. According to Lee and Shin (2004), avatars are the pictures or drawings as well as icons that users chose to represent themselves in the cyberspace. 
Anonymous personalization can be achieved through different avatars or types such as animal or cartoon avatars. Another way that avatars are used to describe cyberspace include through an artificial sense of well-being. According to Lee and Shin (2004), avatars are examples of unique cyber products that are unrealistic in the real world. However, despite that they are unrealistic, many people like the avatar products. 
Avatars are assumed to be a fictitious representation of user’s personalities, but not their real or actual physical appearance. With this capability, users are able to create a second life or identity that is based on the personality and not appearance. Through these two ways, avatars are used to subdue the social pressures and stigmas associated with racism or any other social inequality. However, avatars are still considered to be inspirational and aspirational creations of users in cyberspace. The most important thing in avatars is that one can assume any life he or she desires. In this perspective, avatars provide users with the opportunity to become who they want to be and not what other people see on them. As Lee and Shin (2004) explain avatars provider users in the cyberspace to reinvent themselves because it supports an individual to exist in both fictitious and real world. 
6. What is the “attention economy,” and how does it apply to digital communication? Use specific examples.
The attention economy is considered to be a management approach in which human attention is considered a scarce commodity. As a result of the scarcity of human attention in management, attention economists apply economic theory to solve different information management challenges in the organization. In digital communication, attention economy is used in an advertisement to convert non-consumers into consumers of a certain product. According to Smythe (2016), the relationship between consumers and technology has significantly changed in the past years in several ways. 
Today, people are processing and consuming more information than ever. Companies are creating big data every day, which means that the rate at which they process and consume information has increased. The attention economy is also applicable through easing the consumer decision making. For example, the use of artificial intelligence used in many companies like the BMW in advertising electric cars is one of the ways that the company uses attention economy to ease their consumer’s decision-making journey. Many brands have also started to follow the use of artificial intelligence. 
The BMW’s artificial intelligence was able to answer the consumers or customers’ questions regarding the brand and the product. As a result, there was no need for the company to train or invest in hiring customer care staff because the artificial intelligence, iGenius technology had already covered the needs of customers. However, introducing artificial intelligence is not only enough. Brand owners and marketers need to provide appropriate tools that consider the needs that are most important to them and their products. The artificial intelligence technology they use should narrow down and tailor the needs of consumers. 
7. After reading the Pew survey report titled “Declining Majority of Online Adults Say the Internet Has Been Good for Society,” dated April 30, 2018, analyze and develop one of the reasons cited by the survey respondents within the context of the class reading list.
The increasing usage of the internet has had great impacts on the users and society as a whole. From the Pew survey report, one of the reasons that the respondents gave in regards to the positive impacts of the internet is that it has enhanced access to information by users. According to the survey, those who think that the internet has had a good impact on society focused on two key issues, which include accessibility and connectivity (Smith, 2018). This is in line with the topic discussed in class regarding media and technology in society. 
It is obvious that the internet has fundamentally affected the society and transformed the world in a positive way. It has changed the way people access information. For example, when someone wants to know what is happening around the country or internationally he or she can simply search the news online through the online news outlets and magazines to know what is happening through their personal computers or phones. According to the Pew survey, about 62% of the respondents who believed that the internet was positively impacting the society cited easy and faster access of information as one of their key reasons (Smith, 2018). 
It is true that with the emergence of the internet, information access has become not only simple but also faster. People no longer rely on the mass media such as television, radio or newspapers to be delivered the next day so that they get to know what happened today. Most of the newspapers have also started adopting technology in their systems to ensure that they improve their services to customers while also improving their competitiveness. 
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